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DESIGN 2

Structure of the examination

The Design ATAR course examination consists of a written component and a practical (portfolio)
component.

Structure of this paper

Number of Number of Suggested Percentage
. . . ; . Marks )
Section questions questions to | working time - of written
. ) available o
available be answered | (minutes) examination
Section One
Short response 5 5 30 30 30
Section Two
Extended response 6 3 120 58 70
Total 100
Instructions to candidates
1. The rules for the conduct of the Western Australian external examinations are detailed in

the Year 12 Information Handbook 2023: Part || Examinations. Sitting this examination
implies that you agree to abide by these rules.

2. Write your answers in this Question/Answer booklet preferably using a blue/black pen.
Do not use erasable or gel pens.

3. Answer the questions according to the following instructions.
Section One: Contains five questions. Answer all questions.

Section Two: Contains six questions. You must answer Questions 6 and 7. Answer one
question from Questions 8 to 11.

4. You must be careful to confine your answers to the specific questions asked and to follow
any instructions that are specific to a particular question.

5. Supplementary pages for planning/continuing your answers to questions are provided at

the end of this Question/Answer booklet. If you use these pages to continue an answer,
indicate at the original answer where the answer is continued, i.e. give the page number.

See next page
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Section One: Short response 30% (30 Marks)

This section has five questions. Answer all questions. Write your answers in the spaces
provided.

Supplementary pages for planning/continuing your answers to questions are provided at the end
of this Question/Answer booklet. If you use these pages to continue an answer, indicate at the
original answer where the answer is continued, i.e., give the page number.

Suggested working time: 30 minutes.

Question 1 (5 marks)

Discuss an impact of sustainable design practices on production planning.

See next page
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Question 2 (12 marks)

(@) Describe how four design methods are used when generating solutions within a design
process. (8 marks)

One:

Two:

Three:

Four:

See next page
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(b) Explain which stage of the design process you think is most important in the development
of design themes. (4 marks)

See next page
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Question 3 (4 marks)

For copyright reasons this image cannot be reproduced in the online
version of this document, but may be viewed at the following link
https://masquespacio.com/projects/the-student-hotel-barcelona-marina

Figure 1: A communal gaming space in The Student Hotel;
a student-only residence project in Barcelona, Spain

Explain how type and colour are relevant to the design of this communal space in The Student
Hotel.

See next page
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DESIGN

(5 marks)

Question 4
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Analyse how one design principle in both Figure 2 and Figure 3 has been used to communicate
different messages.

See next page
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Question 5

10

(4 marks)

For copyright reasons this image
cannot be reproduced in the online
version of this document, but may

be viewed at the following link
https://marketingawards.
strategyonline.ca/winners/winner/

| 2018/76=617748w=Mobile+Ordering

For copyright reasons this image
cannot be reproduced in the online
version of this document, but may

be viewed at the following link
https://marketingawards.
strategyonline.ca/winners/winner/

2018/?e=61774&w=Mobile+Ordering

For copyright reasons this image
cannot be reproduced in the online
version of this document, but may

be viewed at the following link
https://marketingawards.

strategyonline.ca/winners/winner/ i

2018/?e=61774&w=Mobile+Ordering

Figure 4: McDonald’s Mobile Ordering Poster Campaign

Explain how a strategy for communication has been used to engage a teenage audience.

End of Section One

See next page
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Section Two: Extended response 70% (58 Marks)
This section contains six questions.

You must answer Question 6, which is common to all contexts and Question 7, which relates to
a given stimulus.

Then answer one context-specific question from Questions 8 to 11.

Write your answers in the spaces provided.

Supplementary pages for planning/continuing your answers to questions are provided at the end
of this Question/Answer booklet. If you use these pages to continue an answer, indicate at the

original answer where the answer is continued, i.e., give the page number.

Suggested working time: 120 minutes.

See next page
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Question 6 (17 marks)

Refer to one design task that you have undertaken this year. Use this task to answer all parts of
this question.

(a) (i Sketch clearly a design solution you created for one design problem. (3 marks)

(i) Explain your solution through annotations of the following information:
e the intended audience
e the message or purpose of the solution
e design choices. (4 marks)

See next page
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(b) Evaluate how your design choices guided the intended audience to interpret your solution
to the design problem. (6 marks)

See next page
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Question 6 (continued)

(c) Explain a scenario in which you used relevant occupational safety and health (OSH)
concepts to maintain a safe work environment. (4 marks)

See next page
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This page has been left blank intentionally
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Question 7 (18 marks)

These habitat pods were designed as temporary shelters for native, ground-dwelling animals
following a loss of habitat due to bushfires. They come in an easy-to-assemble flat pack made of

biodegradable cardboard.

Figure 6: Interior structure of a habitat pod

See next page
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Refer to Figures 5 and 6 on page 16 to answer all parts of this question.

(@) Evaluate the application of ‘form follows function’ in the design of the habitat pods.
(5 marks)

See next page
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Question 7 (continued)

(b) Consider how the designer may have used interviews and surveys during the
development of the habitat pods. (5 marks)

See next page
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(c) Explain two considerations the designer may have taken into account when applying a
commercial design process to the habitat pods. (8 marks)

One:

Two:

See next page
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Section Two: Extended response: Context-specific

Answer one question from Questions 8 to 11 in relation to your chosen context. Tick one of the
boxes below to indicate your context.

Context Tick v Product Question Pages
Photography Promotional image 8 22-27
Graphic design Logo 9 28-33
Dimensional design Money belt 10 34-39
Technical graphics Carry-on luggage 11 40-45

Examine the design brief below to answer your context-specific question.

Design brief

‘Wanna feel 20 again?’ is the Greek National Tourism Organization’s (GNTO) winter 2022—-23
marketing campaign to attract retirees (over 55s) to Greece. In addition to the promotional image
and logo, their current marketing campaign consists of a selection of merchandise for their
clients. These include carry-on luggage and a money belt as displayed on page 21.

See next page
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: For copyright reasons this image cannot be :
i reproduced in the online version of this document,
but may be viewed at the following link https://
thessaloniki.travel/useful-information/addresses-
phonenumbers/tourism-services-of-thessaloniki/
greek-national-tourismorganisation-gnto/

For copyright reasons this image cannot be
reproduced in the online version of this document,
but may be viewed at the following link
https://greekreporter.com/2022/10/11/greece-new-
campaignretirees/

Figure 8: Graphic design
GNTO logo

Figure 7: Photography
GNTO promotional image

For copyright reasons this image cannot be
reproduced in the online version of this document

Figure 9: Dimensional design Figure 10: Technical graphics
money belt for GNTO clients carry-on luggage for GNTO clients

See next page
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Question 8: Photography (23 marks)

For copyright reasons this image cannot be reproduced in the online version
of this document, but may be viewed at the following link
https://greekreporter.com/2022/10/11/greece-new-campaignretirees/

Figure 7: Photography
GNTO promotional image

See next page
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(a) Consider how the visual codes evident in the existing promotional image design in
Figure 7 appeal to an audience of retirees. (5 marks)

See next page
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Question 8 (continued)

Use the information below, the design brief and the stimulus materials on pages 20 and 21 to
answer parts (b) to (d) of this question.

As part of the GNTO’s (Greek National Tourist Organization) design team, you have been tasked
to produce a new photographic promotional image for its next campaign targeting young adults.
The GNTO marketing team have provided the following audience profile for you to inform your
new design concept.

New intended audience characteristics

Demographics:

16 to 25-year-old individuals, with disposable income

Product: Photographic promotional image

Values and beliefs:

For copyright reasons this text cannot be reproduced in the online version of this document

e motivated by self-expression, they have a lot of energy which they pour into physical
exercise and social activities

e they are avid consumers, spending heavily on clothing, fast-food, music and other youthful
favourites, with a particular emphasis on new products and services.

See next page
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(b) In the space provided below, create a detailed drawing of your new design concept for the
new intended audience of young adults. (5 marks)

See next page
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Question 8 (continued)

(c) Explore the possible production materials and/or technologies you would use to create
your new design concept. (5 marks)

See next page
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(d) Evaluate critically the design choices you have made to ensure your new design concept
reflects the cultural values and beliefs of the younger audience. (8 marks)

See next page
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Question 9: Graphic design (23 marks)

For copyright reasons this image cannot be reproduced in the online version
of this document, but may be viewed at the following link
https://thessaloniki.travel/useful-information/addresses-phonenumbers/
tourism-services-of-thessaloniki/greek-national-tourismorganisation-gnto/

Figure 8: Graphic design
GNTO logo

See next page
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(@) Consider how the visual codes evident in the existing logo design in Figure 8 appeal to
an audience of retirees. (5 marks)

See next page
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Question 9 (continued)

Use the information below, the design brief and the stimulus materials on pages 20 and 21 to
answer parts (b) to (d) of this question.

As part of the GNTO’s (Greek National Tourist Organization) design team, you have been tasked
to produce a new logo for its next campaign targeting young adults. The GNTO marketing team
have provided the following audience profile for you to inform your new design concept.

New intended audience characteristics

Demographics:

16 to 25-year-old individuals, with disposable income

Product: Logo

Values and beliefs:

For copyright reasons this text cannot be reproduced in the online version of this document

e motivated by self-expression, they have a lot of energy which they pour into physical
exercise and social activities

e they are avid consumers, spending heavily on clothing, fast-food, music and other youthful
favourites, with a particular emphasis on new products and services.

See next page
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(b) In the space provided below, create a detailed drawing of your new design concept for the
new intended audience of young adults. (5 marks)

See next page
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Question 9 (continued)

(c) Explore the possible production materials and/or technologies you would use to create
your new design concept. (5 marks)

See next page
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(d) Evaluate critically the design choices you have made to ensure your new design concept
reflects the cultural values and beliefs of the younger audience. (8 marks)

See next page
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Question 10: Dimensional design (23 marks)

For copyright reasons this image cannot be reproduced in the online version of this document

Figure 9: Dimensional design
money belt for GNTO clients

See next page
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(a) Consider how the visual codes evident in the existing money belt design in Figure 9
appeal to an audience of retirees. (5 marks)

See next page
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Question 10 (continued)

Use the information below, the design brief and the stimulus materials on pages 20 and 21 to
answer parts (b) to (d) of this question.

As part of the GNTO’s (Greek National Tourist Organization) design team, you have been tasked
to produce a new money belt for its next campaign targeting young adults. The GNTO marketing
team have provided the following audience profile for you to inform your new design concept.

New intended audience characteristics

Demographics:

16 to 25-year-old individuals, with disposable income

Product: Money belt

Values and beliefs:

For copyright reasons this text cannot be reproduced in the online version of this document

e motivated by self-expression, they have a lot of energy which they pour into physical
exercise and social activities

e they are avid consumers, spending heavily on clothing, fast-food, music and other youthful
favourites, with a particular emphasis on new products and services.

See next page
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(b) In the space provided below, create a detailed drawing of your new design concept for the
new intended audience of young adults. (5 marks)

See next page



DESIGN 38
Question 10 (continued)

(c) Explore the possible production materials and/or technologies you would use to create
your new design concept. (5 marks)

See next page
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(d) Evaluate critically the design choices you have made to ensure your new design concept
reflects the cultural values and beliefs of the younger audience. (8 marks)

See next page
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Question 11: Technical graphics (23 marks)

Figure 10: Technical graphics
carry-on luggage for GNTO clients

See next page
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(a) Consider how the visual codes evident in the existing carry-on luggage design in
Figure 10 appeal to an audience of retirees. (5 marks)

See next page
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Question 11 (continued)

Use the information below, the design brief and the stimulus materials on pages 20 and 21 to
answer parts (b) to (d) of this question.

As part of the GNTO’s (Greek National Tourist Organization) design team, you have been tasked
to produce a new carry-on luggage piece for its next campaign targeting young adults. The
GNTO marketing team have provided the following audience profile for you to inform your new
design concept.

New intended audience characteristics

Demographics:

16 to 25-year-old individuals, with disposable income

Product: Carry-on luggage

Values and beliefs:

For copyright reasons this text cannot be reproduced in the online version of this document

e motivated by self-expression, they have a lot of energy which they pour into physical
exercise and social activities

e they are avid consumers, spending heavily on clothing, fast-food, music and other youthful
favourites, with a particular emphasis on new products and services.

See next page
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(b) In the space provided below, create a detailed drawing of your new design concept for the
new intended audience of young adults. (5 marks)

See next page
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Question 11 (continued)

(c) Explore the possible production materials and/or technologies you would use to create
your new design concept. (5 marks)

See next page
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(d) Evaluate critically the design choices you have made to ensure your new design concept
reflects the cultural values and beliefs of the younger audience. (8 marks)

End of questions
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