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DESIGN 2

Structure of the examination

The Design ATAR course examination consists of a written component and a practical (portfolio)
component.

Structure of this paper

Number of Number of | Suggested Percentage
. . . ; : Marks .
Section questions | questions to | working time . of written
. . available o
available | be answered | (minutes) examination
Section One
Short response 5 5 30 36 30
Section Two
Extended response 6 3 120 45 70
Total 100
Instructions to candidates
1. The rules for the conduct of the Western Australian external examinations are detailed in

the Year 12 Information Handbook 2017. Sitting this examination implies that you agree
to abide by these rules.

2. Write your answers in this Question/Answer booklet.
3. Answer the questions according to the following instructions.
Section One: Contains five questions. Answer all questions.

Section Two: Contains six questions. You must answer Questions 6 and 7. Answer one
question from Questions 8 to 11.

4. You must be careful to confine your answers to the specific questions asked and to follow
any instructions that are specific to a particular question.

5. Supplementary pages for the use of planning/continuing your answer to a question
have been provided at the end of this Question/Answer booklet. If you use these pages
to continue an answer, indicate at the original answer where the answer is continued,
i.e. give the page number.

See next page



3 DESIGN
Section One: Short response 30% (36 Marks)

This section has five (5) questions. Answer all questions. Write your answers in the spaces
provided.

Supplementary pages for the use of planning/continuing your answer to a question have been
provided at the end of this Question/Answer booklet. If you use these pages to continue an
answer, indicate at the original answer where the answer is continued, i.e. give the page number.

Suggested working time: 30 minutes.

See next page



DESIGN 4

Question 1

(8 marks)

Consider the following four different characters and typefaces.

Select a typeface that is relevant to the theme and content of the character.

Justify each selection using relevant terminology related to type as an element of design.

Character

For copyright reasons this image cannot be
reproduced in the online version of this document,
but may be viewed at https://www.shutterstock.
com/image-photo/retro-robot-toy-9977107?src=QD
WvCKKHBuUIhH8fAIPQwGg-1-69

For copyright reasons this image cannot be
reproduced in the online version of this document,
but may be viewed at www.denverlibrary.org/sites/
dplorg/files/wiz%205.jpg

For copyright reasons this image cannot be
reproduced in the online version of this document.

For copyright reasons this image cannot be
reproduced in the online version of this document,
but may be viewed at http://www.creativeuncut.
com/gallery-26/sm3dw-mario-running.html

For copyright reasons this image cannot be reproduced in
the online version of this document, but may be viewed at
www.dafont.com/crazy-sixties.font

For copyright reasons this image cannot be reproduced in
the online version of this document, but may be viewed at
www.dafont.com/typography-times.font

Typeface 2

For copyright reasons this image cannot be reproduced in
the online version of this document, but may be viewed at
http://www.dafont.com/tutano-cc.font :

Typeface 3

Characber

Typeface 4

See next page
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Character 1 (2 marks)
Character 2 (2 marks)
Character 3 (2 marks)
Character 4 (2 marks)

See next page
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(8 marks)

Question 2

Examine Tourism Australia’s print advertising campaign in Figures 1 to 4.
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DESIGN

Match the print advertisements depicted in Figures 1 to 4 with the audience each is
targeting. Place the corresponding figure number below the most appropriate intended

audience description in the table.

(4 marks)

Intended audience A

These confident consumers have the
highest incomes which allow them to
indulge in any activity they choose.

Image is important to them as they like to
be seen enjoying the ‘finer things in life’.
They value quality and exclusivity when
making consumer choices as it expresses
their good taste, independence and
character.

Intended audience B

These consumers are practical people
who carefully plan their purchases as
they have lower incomes. They enjoy
being self-sufficient when undertaking
family, work or physical recreation
activities. As consumers, they appreciate
practical and functional products which
represent value for money.

Figure:

Figure:

Intended audience C

These reliable and mature consumers
have high incomes achieved through
established careers. They are
well-educated professionals who are
informed about social, cultural and
political world events. They are interested
in new ideas and social change. They
are practical consumers who make
purchasing choices which relate to what
they value.

Intended audience D

This group of consumers is highly
energetic. They value activities that
provide opportunities for self-expression
such as physical exercise and social
activities. They like to spend money on
clothing, fast-foods, music and other
youthful activities. They are interested
in the latest trends, new products and
services.

Figure:

Figure:

Discuss how the designer has engaged the cultural values and belief systems of the
intended audience in one of the posters from Tourism Australia’s print advertising

campaign on the previous page.

Figure:

(4 marks)

See next page



DESIGN 8

Question 3 (3 marks)
L Cratsst : For copyright reasons this image :  For copyright reasons this image cannot
A g | | | ¢ cannot be reproduced in the i be reproduced in the online version of
online version of this document, this document, but may be viewed at
i but may be viewed at https:/ i https://lwww.autelrobotics.com/x-star-
!‘ ‘ ‘ ' c3metrics.com/reality-check-38- premium/

billion-dollars-2026/

)

bED -

3D printing Virtual reality technology Drone technology

The images above show some examples of emerging trends in design.

Discuss one possible or emerging future trend and the impact it might have on the production
process in the context you have studied this year.

Context:

Future trend:

See next page
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Question 4 (10 marks)

You have been given a design brief that asks you to design a logo/symbol for multipurpose use
included on an app and as part of various merchandise. The app will enable the user to monitor
the amount of household waste they produce. It also promotes sustainable living by providing
tips on how to produce less rubbish, recycle and reduce your carbon footprint.

(@) Describe one part of this design brief that you identify as requiring investigation during
your design process. (2 marks)

(b) Explain the processes you might use to investigate the part you have identified from the
design brief in part (a). (4 marks)

(c) Predict how your investigation into this topic might provide more than one message or
meaning to this design brief by outlining two possible solutions. (4 marks)

See next page



DESIGN 10

Question 5 (7 marks)
(@) In the space provided below, draw and label the components of a communication model
that you have studied this year. (3 marks)

Communication model name:

(b) Analyse the benefits of applying the communication model drawn in part (a) to a design
brief. (4 marks)

End of Section One

See next page
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DESIGN 12
Section Two: Extended response 70% (45 Marks)
This section contains six (6) questions.

You must answer Question 6, which is common to all contexts and Question 7, which relates to
a given stimulus.

Then answer one (1) context specific question from Questions 8 to 11.

Write your answers in the spaces provided.

Supplementary pages for the use of planning/continuing your answer to a question have been
provided at the end of this Question/Answer booklet. If you use these pages to continue an

answer, indicate at the original answer where the answer is continued, i.e. give the page number.

Suggested working time: 120 minutes.

Question 6 (11 marks)

Refer to one design project that you have undertaken this year. Use this project to answer all
parts of this question.

(a) Outline the design brief and the solution you created. (2 marks)

Design brief:

Design solution:

(b) Outline three of the most important stakeholders that you have identified in your design
brief. (3 marks)

One:

Two:

Three:

See next page



13 DESIGN

(c) Describe how your design choices have been influenced by two of these stakeholders.
(6 marks)

One:

Two:

See next page
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Question 7

14

Use the following design brief to answer all parts of this question.

Design brief

(20 marks)

You have been approached by a new start-up company to develop its key promotional concept.
This client has given you the concept of flight.

Using a design process, you are to create a representation of flight in your choice of media and
design context (Graphic, Photography, Technical or Dimensional).

(a) Select four steps of a design process and propose a range of activities that would be
relevant in addressing the design brief above.

(8 marks)

Step of design
process

Activities relevant to the design brief
to be completed at each step

See next page



15 DESIGN

(b) Justify the use of two materials or technologies that might be relevant to the design
brief's concept of flight. (8 marks)

One:

Two:

See next page
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Question 7 (continued)

(c) Predict the constraints that might affect the production of a possible design solution for
the concept of flight. (4 marks)

See next page
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Section Two: Extended response: Context-specific

Answer one (1) question from Questions 8 to 11 in relation to your chosen context.

Write your answers in the spaces provided.

Examine the stimulus provided to answer the questions.

(14 marks)

Question 8: Photography context

Examine the two photographs to answer all parts of this question.
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Figure 6: Beauty and the Beast movie poster

Figure 5: World No Tobacco Day poster

19 DESIGN

Using the diagram provided, make a comprehensive list of the similarities and variations
between the visual codes in the photographs, referring to at least two of the following
design concepts:

e elements and principles

e visual devices used (shock tactics, humour, metaphor and emotion)

e semiotics, codes and conventions. (4 marks)

See next page
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Question 8 (continued)

(b) Analyse how three similar visual codes in Figures 5 and 6 have been used to construct
different messages. (6 marks)

See next page
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(c) Identify and describe techniques and skills the photographer may have used during the
production of Figure 5 or Figure 6. (4 marks)
Figure:

See next page



DESIGN 22
Question 9: Graphics context (14 marks)

Examine the two graphic posters to answer all parts of this question.
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Figure 8: Obey: Rise Above poster

Figure 7: World War Z poster

com/wpcontent/uploads/2014/10/wwz_mf.jpg

See next page



Figure 8: Obey: Rise Above poster

Figure 7: World War Z poster

23 DESIGN

Using the diagram provided, make a comprehensive list of the similarities and variations
between the visual codes in the graphic posters, referring to at least two of the following
design concepts:

e elements and principles

e visual devices used (shock tactics, humour, metaphor and emotion)

e semiotics, codes and conventions. (4 marks)

See next page
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Question 9 (continued)

(b) Analyse how three similar visual codes in Figures 7 and 8 have been used to construct
different messages. (6 marks)

See next page
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(c) Identify and describe techniques and skills the graphic designer may have used during
the production of Figure 7 or Figure 8. (4 marks)
Figure:

See next page



(14 marks)

26

Examine the two buildings to answer all parts of this question.

Question 10: Technical graphics context

DESIGN

"AJI0 8Y} Ul SUOIIBO0| SNOLIBA WO}
SOAJ9SWAY) dwel) 0} S}SLIN0) SMO||e Os|e }| “leqn JO mau
pue p|o 8y} Jo SMalA sapiaoad ey} wiope|d pue wnasnwi

‘A1ojjeb e sey Buipjing siy| "eweld legng ay] 6 Inbi4

"91NJON.IS UIBpOW Mau e yim Buipjing jeuiblio pjo ay)
sebialW Yolym ‘epeue) ul wnasnjy oueuQ |eAoy a8yl 0l @inbi4

€geqgpeeyge/9

-1908-7Z8%-6 £9-41899866=A1FHOVI$SIHIdv=a0W: Bl
'€ v-uondo/eqadpeeyse/9-/8a8-28y-61 L} 890E66/A08UU0D
Jwom/sdm/ae Ao Wp mmm Je pamaiA 8q Aew inqg

‘JUBINIOP SIY} JO UOISIBA BUIUO 8y} Ul paonpoidal

aq Jouueo abew siy) suoseal JybuAdod o4

See next page



Figure 10: The Royal Ontario Museum

Figure 9: The Dubai Frame

27 DESIGN

Using the diagram provided, make a comprehensive list of the similarities and variations
between the visual codes in the buildings, referring to at least two of the following design
concepts:

e elements and principles

e visual devices used (shock tactics, humour, metaphor and emotion)

e semiotics, codes and conventions. (4 marks)

See next page
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Question 10 (continued)

(b) Analyse how three similar visual codes in Figures 9 and 10 have been used to construct
different messages. (6 marks)

See next page
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(c) Identify and describe techniques and skills the technical graphics designer may have
used during the production of plans for Figure 9 or Figure 10. (4 marks)
Figure:

See next page
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Question 11: Dimensional design context (14 marks)

Examine the two lights to answer all parts of this question.

Figure 12: 3D printed hyphae pendant light

Figure 11: Metal urchin pendant light

See next page



Figure 12: 3D printed hyphae pendant light

Figure 11: Metal urchin pendant light

31 DESIGN

Using the diagram provided, make a comprehensive list of the similarities and variations
between the visual codes in the lights, referring to at least two of the following design
concepts:

e elements and principles

e visual devices used (shock tactics, humour, metaphor and emotion)

e semiotics, codes and conventions. (4 marks)

See next page
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Question 11 (continued)

(b) Analyse how three similar visual codes in Figures 11 and 12 have been used to construct
different messages. (6 marks)

See next page
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(c) Identify and describe techniques and skills the product designer may have used during
the production of Figure 11 or Figure 12. (4 marks)
Figure:

End of questions
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